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Abstract
Communication is the passing of information by speaking, writing, or by use of other media. It a requirement for day-to-day activities. Education, for example, is achieved out of communication. Other activities like ordering in food also require communication. Animals also communicate with each other and some like pet dogs and cats communicate with us. A dog barking is sending information that there is an intruder or it's not at rest. A cat forcefully rubbing its body against someone is a cry for attention or maybe food. Snarling and enlargement of the body at a fellow cat or another animal is probably a signal of war or maybe to prove who's the boss. Moreover, communication is also in the way we say certain words. Intonation and also facial expressions count a great deal in communication. Communication is therefore a big part of our lives and should be taken with the weight it deserves. 
COMMUNICATION THEORY
Communication theory is the field of information that studies the factors affecting the process of sending and receiving information. Among the factors, are cultural differences, the sender, receiver, noise, and non-verbal cues (introduction, 2020 p. 1). To account for all the factors, scientists came up with various models of communication. They are Shannon- Weaver communication model, Berlo communication model, Lasswell communication model, Schramm communication model, and Barnlund communication model, and are explained below.
In the discussion below, there are words to take note of since they appear in all models and are key to elaborate on the models. 
Sender- they create and send the intended message
Receiver- they are on the final receiving end of the message
Encoder- after the sender sends the message, they translate the message into signals 
Decoder- they form a message from the encoded signals 
Noise- any distractions affecting the reception of the sent message
Shannon-Weaver Communication Model
This model was created by Claude Shannon and Warren Weaver in 1948. It is a linear/ one-way communication method. In this model, the sender encodes a message and chooses a communication channel (Craig, 1999, p. 134). In the communication channel is an encoder that converts the code into signals that are later transmitted into a message by the decoder. The receiver receives the message and interprets it according to how they understand and give their feedback, this time they are the sender. However, on some occasions, there is noise. The receiver may misinterpret the information, and for not getting the intended message, that is a hindrance of communication and is regarded as noise, just like loud music distracting the receiver is. 
Berlo communication model 
This model was engineered by David Berlo in 1960. It takes into consideration all the factors that affect the various components in the Shannon-Weaver model. His method is referred to as Berlo's' SMCR model of communication (Craig, 1999 p.137). Its components are a source, message, channel, and receiver. The source creates a message they intend for the receiver, the message is the information being sent, the channel is the means for sending the message, and the receiver picks the message sent by the sender. Berlo picks on the simple models and asks "what if" questions that have a great chance of happening. What if the receiver is not well informed on the topic? What if there is a wrong usage of the channels? what if the receiver and sender have different beliefs on certain topics?
The source and receiver components are interchangeable therefore the factors affecting them are similar. These are:
Knowledge- this affects the interpretation of the message. If the topic of discussion is not familiar to either the sender or receiver, the intended message loses value. 
Communication skills- these are crucial in any type of communication. Therefore, if the communication skills of the sender are poor the receiver does not get the intended message. If those of the receivers are poor, they may interpret the message wrongly. 
Attitude- if the sender has an attitude towards the receiver, the message is written based on the attitude. The receiver also interprets the message according to the attitude they have on the sender, and if the message was not sent based on the attitude, they end up interpreting the message wrongly. 
Social systems and culture- these are such as language, beliefs, and past experiences. If either of them does not know these details of the other, the sender may deliver the message wrongly while the receiver may interpret the message in an unintended way. 
Factors influencing the messaging aspect are: 
Content- the sender puts in the message what they want the receiver to know. This is an important aspect of communication. 
Treatment- depending on the relationship between the sender and the receiver, the way the message is sent influences the receiver's understanding of the message.
Elements of delivery- these are components accompanying the content. An example is the tone one uses to convey a certain message. It counts a lot on how the receiver will interpret the message and showing what the sender intended to communicate.
Code- this is the form a message takes and it could be a video, audio, or a normal text. This influences how the receiver takes the message.
Structure- the way the sender organizes their message shows what they implied and the receiver interprets it according to what they get. 
 The channels used to send a message are important. One cannot give the receiver a handshake expecting them to sniff their hand to get the intended message. The factors affecting the channel, therefore, according to David, are seeing, hearing, touching, smelling, and tasting. The message sent should favor both the sender and receiver's channel, otherwise, the receiver misses the message. 
Lasswell communication model. 
Harold D. Lasswell created this model after Shannon did his. Like Shannon's his model is linear. His model, unlike Shannon's studies mass communication unlike a usual conversation between two people. It focuses majorly on the effect of the message on a large group. Sending a message to someone who has an anticipated effect. It could be a response or a change of behavior. 
With mass communications occurring every day, control analysis takes place, which analyzes who said the message. Evaluation of the message is done by content analysis and media analysis checks the channel sending the message. Audience analysis is who sends the message and effect analysis is the effect the message has on the receivers. 
Schramm communication model
This model was developed by Wilbur Schramm in 1954. Unlike other models, this one explains communication as a circular model. It has four key principles:
i. Communication is circular, not linear
The image he drew showed communication between two people. Each person was both a sender and a receiver. He said that referring to communication as linear was very wrong, it implied that communication has an end while it doesn't (Schramm,1955).  
ii. Communication involves interpretation
The message sent must be interpreted. The meaning may be lost during interpretation, (semantic noise) due to semantic barriers, (values, beliefs, and background knowledge impacting the delivery and receiving of a message).  He believed that semantic noise is reduced in his model because the parties can explain to the other the message they sent. 
iii. Communication requires encoding, decoding, and interpreting
Encoding is the craft applied before sending a particular message. Decoding of the sent message is necessary to make sense out of the message though it may be faced with the challenge of noise. Once decoded the message can now be personalized, the receiver can tell what it means to them.
iv. Equal and reciprocal communication
Since both individuals can tell what the other is telling them, this model views them as equal participants (Theaker, 2004, p.22). This model, unlike others, views the participants as sender and receiver of the messages. 
The strengths of the model are; it indicates the receivers of information as active, unlike other models that show the recipient as passive, it exposes the complexity of communication by explaining encoding, decoding, and interpretation, it shows the great impact of feedback.
The weaknesses of this model are that it does not work for mass communication and it does not accept the fact that communication can be unequal.

Barnlund communication model
This circular model was developed by Dean Barnlund in 1970. It depicts that giving and receiving messages is a reciprocal process (Barnlund, 1962). It holds the sender and receiver accountable for the effectiveness of their communication. Just like in Berlo's communication model, Barnlund insists verbal and non-verbal behavioral cues and noise are a big part of the message. Moreover, Barnlund divided communication into two, interpersonal and intrapersonal. Interpersonal as encoding and decoding messages with one's self and intrapersonal as encoding and decoding messages with someone else. 
Besides, he established seven communication postulates:
1. Communication is dynamic
2. Communication is circular
3. Communication describes the evolution of meaning
4. Communication is unrepeatable 
5. Communication is irreversible
6. Communication is complex
7. Communication is continuous
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